
K A R L  G I L E SK A R L  G I L E S
S E N I O R  D E S I G N E RS E N I O R  D E S I G N E R

T O O L S

E D U C A T I O N

UNIVERSAL MUSIC GROUP / HAVAS MEDIA - Los Angeles, CA
Senior Designer   October 2018 - Present
•  Crafts a user-centered approach to lead & build innovative product & visuals designs 
cross-functionally for worldwide ad campaigns.
•  Increased UMG/Interscope e-mail marketing UCTR by 5.3 % post visual redesign.
•  Utilizes motion & graphic design best practices to create animations for online, social media, 
theatrical, broadcast tv, national retail, large scale OOH and international video ad campaigns.
•  Applies design-thinking from concepting to execution to amplify existing global ad campaigns for artists 
including Taylor Swift, Kanye West & The Weeknd.  
•  Establishes new project management processes & identi�es new growth opportunities for 
design team and organizational unit. 
•  Drafts lo-� design iterations, hi-� prototypes, and storyboards for visual ad campaigns. 
•  Plans, captures & edits original photo & video content for worldwide ad campaigns. 
•  Builds on spec and timely deliverables for UMG internal labels (Republic Records, Def Jam, Interscope)
& external clients (Rocnation, Spotify, Amazon) while establishing & maintaining e�ective relationships. 
•  Streamlines lifecycle of team projects, assignments, & communication with clients.

SISTERS NETWORK CENTRAL VIRGINIA - Richmond, VA
Freelance Creative Manager   August 2012 - Present
• Leads & manages non-pro�t fundraising online; Exceeded 2020 $30k fundraising goal.
• Captures & edits original photo & video content for outreach events using Adobe Lightroom.
• Establishes visual design & project management best practices and identi�es and 
implements strategies for marketing growth. 
• Maintains website and ensures web content is on brand with current campaign goals.
• Coordinates campaign e�orts between internal and external teams for e�ective outreach. 

RARE ART LABS, LLC - Richmond, VA
Freelance Brand Manager   June 2018 - September 2018
• Utilized design-thinking to create user �ows, wireframes, & prototypes for R.A.R.E. 
crypto art marketplace apps for web & mobile.
• Captured & edited visual content in Adobe Photoshop & After E�ects.
• Established & optimized visual branding guidelines.
• Identi�ed and implemented new social media and marketing opportunities utilizing 
video, photography, audio content.

AUDACY - Richmond, VA
Creative Content Manager   May 2018 - September 2018
• Captured & edited original video and photo content for signed recording artists & on-air talent. 
• Assisted with visual content management for XL102, FOX Sports 910, & BIG 98.5 radio stations.
• Created on brand promotional print materials for radio events in Adobe Illustrator and Photoshop.
• Collaborated and managed relationships with event vendors.

COMBS ENTERPRISES - New York, NY
UX Design Intern   June 2015 - August 2015
• Created personas, wireframes, and interactive prototypes for web
and mobile apps across internal business units including Revolt TV & Ciroc.
• Collaborated cross-functionally to determine UX project goals and scope.
• Planned & captured original photo content published to Combsenterprises.com.   
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S K I L L S

UMG is looking for a passionate and experienced Design Director to help lead a team of graphic designers in the development of best in class creative work across social, paid media, CRM and other bespoke projects. The person in this role will both mentor younger creatives, helping to elevate and push their work, and participate in the creation 

of concepts and development through to execution. Collaboration across departments to guide aesthetic and conceive unique creative solutions that drive successful results for our clients and campaigns is expected. The ability to create strong narratives across di�erent creative touchpoints is also within the purview of this role.

How you’ll create:

Spearhead development and lead design on a range of creative projects

Motivate and lead the design team to take work from concept to �nal execution while meeting goals and deadlines

Work across a range of artists within diverse genres

Work in partnership with the larger creative ecosystem to develop campaigns

Manage and delegate responsibilities to other designers and provide direction

Generate clear ideas and concepts in tandem with marketing and account teams

Present creative concepts to clients and team members

Maintain best practices and keep an eye on trends within discipline as well as culture at large

Collaborate with the Creative Services Director to track team capacity

Bring your VIBE:

7-10 years experience in a design or agency setting

Degree in graphic design, �ne art, or related discipline

Exceptional and innovative design skills across medium and format

Hands on experience in the creative process – concepting, design development, and execution

Demonstrated ability and passion for managing individuals and teams across multiple projects

Excellent command of Adobe Creative Suite, Microsoft O�ce, Keynote as well as other design and wire-framing tools

Experience with Shopify, web technologies and e-commerce is a plus

Strong interpersonal skills and ability to interface with many di�erent departments

Emphasis on being cool under pressure, detail-oriented and able to set priorities for themselves and for other team members in the department
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Want to build the future of live audio? Join Amazon’s newest mobile app, Amp, where anyone can host live radio shows with the music they love. Currently in beta in the US, Amp’s evolving how people discover and share music. Create a show, call-in, or bop 
along to some tunes – no subscription, additional hardware, or editing needed. Your mix. Your mic.

As part of an agile team, you will be working in a startup atmosphere while being able to leverage the resources of a Fortune-500 company. Amp is on the bleeding-edge of consumer-facing products, where every team member is a critical voice in the 
decision-making process. We build systems that will be distributed around the world, spanning mobile apps and voice-forward experiences on Amazon Echo devices, powered by Alexa. Amp products support our mission of delivering audio entertainment in 
new and exciting ways that creators and listeners will love.

BASIC QUALIFICATIONS
3+ years of design experience
An available online portfolio

2+ years experience in designing for voice and multimodal (Voice UX, VUI)
3+ years experience with consumer apps and experiences
Foundation of HCI/traditional “UX” skills = user research, prototyping, service design, interaction design

PREFERRED QUALIFICATIONS
Innovation expertise with = visual design, motion, animation, audio/sonic branding, mobile app design
Experience with start-up or v1 product development
Direct experience working with audio, music, and entertainment
Direct experience working with social design and artist-fan interactions
Passion for music and/or entertainment

Want to build the future of live audio? Join Amazon’s newest mobile app, Amp, where anyone can host live radio shows with the music they love. Currently in beta in the US, Amp’s evolving how people discover and share music. Create a show, call-in, or bop 
along to some tunes – no subscription, additional hardware, or editing needed. Your mix. Your mic.

As part of an agile team, you will be working in a startup atmosphere while being able to leverage the resources of a Fortune-500 company. Amp is on the bleeding-edge of consumer-facing products, where every team member is a critical voice in the 
decision-making process. We build systems that will be distributed around the world, spanning mobile apps and voice-forward experiences on Amazon Echo devices, powered by Alexa. Amp products support our mission of delivering audio entertainment in 
new and exciting ways that creators and listeners will love.

BASIC QUALIFICATIONS
3+ years of design experience
An available online portfolio

2+ years experience in designing for voice and multimodal (Voice UX, VUI)
3+ years experience with consumer apps and experiences
Foundation of HCI/traditional “UX” skills = user research, prototyping, service design, interaction design

PREFERRED QUALIFICATIONS
Innovation expertise with = visual design, motion, animation, audio/sonic branding, mobile app design
Experience with start-up or v1 product development
Direct experience working with audio, music, and entertainment
Direct experience working with social design and artist-fan interactions
Passion for music and/or entertainment

F O R M E R  R O L E S

DAPARAK INC. - Chesapeake, VA
Freelance Web Content Manager

THE BREEDEN COMPANY - Virginia Beach, VA
Marketing Manager

DOMINION ENTERPRISES - Norfolk, VA
SEO Copywriter/Internet Marketing Coordinator
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